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China Food Company Plc (AIM:CFC), the leading Chinese manufacturer of cooking and 

dipping sauces, is pleased to give the following trading update following its year end of 

31 December 2010.  

 

The Board is pleased to report that it expects trading for 2010 to be moderately ahead of 

market expectations.  This was achieved despite profitability in the second half of the 

year being impacted by the operational costs of the new factory without the benefit of 

additional sales. 

 

The Board remains watchful of the minimum wage increases and possible commodity 

inflation in the later part of 2011.  These pressures were managed well in 2010 and had 

no material impact on the results.  However the Board is expecting a degree of 

inflationary pressure in 2011 and beyond. 

 

2011 has started well, and sales of the Company’s Chinese New Year corporate gift 

boxes in Q1 2011 were encouraging and this was helped by the stable local economy 

and the increased branding and promotion by the Company.  As a consequence of this, 

coupled with the increased production capacity of the new factory, the Board remains 

confident of continued growth during 2011. 

 

The Company is working towards achieving its ISO22000 certification for its new facility 

and is also commencing a capital restructuring exercise to facilitate a repatriation of 

profits in China to UK, and subsequently to shareholders by way of a maiden dividend. 

 



The new factory has already filled approximately half (68) of its new silos for 

fermentation, and has opened six of them for testing and production.  All of the silos that 

have been opened have met the product technical specifications and taste.  All of the 

equipment for the new factory has been installed including the flavouring and sterilisation 

equipment, and another 29 finished goods silos. Three of the four packing lines are 

commissioned and operational while the final line will be commissioned in the near 

future. 

 

The animal feed business has seen an increase in activity as the local economy starts to 

improve.   

 

John Mclean, Non-Executive Chairman of China Food, said:  “With the products from our 

new factory now hitting the shelves, we are delighted to have exceeded expectations for 

2010.  Emphasis is now being placed on refining our sales and marketing strategies in 

order to capitalise on our increased production.” 

 

Notice of results 

The Company expects to announce its Preliminary Results for the year ended 31 

December 2010 on Monday 11 April 2011.  An analyst briefing given by John McLean 

(Non-Executive Chairman), will be held at 9.30 a.m. at the offices of Abchurch 

Communications, 125 Old Broad Street, London, EC2N 1AR. 

 

- Ends - 
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Notes to Editors: 

China Food Company is a well-established food manufacturing business based in 

Shandong province in the People’s Republic of China, a region with a population of circa 

94 million.   The Group manufactures numerous different product lines including soya 

sauce and bean paste, all targeting the Chinese domestic market, and sold through a 

network of distributors and outlets of supermarket chains in the north-eastern region of 

the PRC, such as Tesco, Walmart, Carrefour and Jialejia.   

 

The Chinese sauces, dressings and condiments market is expected to be worth CNY115 

billion ($15 billion) by 2013*, driven by Chinese population growth and economic 

prosperity.  The Chinese domestic market is rapidly expanding, and the Group is well 

positioned to benefit from China’s demographic growth and increased urbanisation.   

 

The first phase of expansion is now complete at the Group’s new factory, which was 

officially opened on 12 May 2010, and this doubles China Food’s current capacity.  It is 

proposed that in due course there will be further phases, adding capacity of 50,000 

tonnes each.  There is already demand generated for this additional capacity, and the 

Group plans to expand into the neighbouring provinces such as Henan and Hebei.   

 

The Group also operates an animal feed business, Fuss Feed.  This business produces 

premix, concentrate and compound feedstuffs, and is based in Shandong, an important 

province for the production of livestock in China.  

 

The Group’s operations are highly scalable and able to support further growth, and with 

a strong cash position and net assets of £34.1 million (as at 30 June 2010), the 

prospects for China Food are strong.  Further information on China Food Company can 

be found at www.chinafoodcompany.com. 

 
*  Source: Datamonitor report: Sauces, Dressings and Condiments in China to 2013, April 2010 



 


