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China Food Company Plc (AIM:CFC), a leading Chinese manufacturer of cooking and 

dipping sauces, is pleased to announce that it has appointed Tang Lin as Chief Financial 

Officer with effect from 18 August 2011, following an orderly handover period from Frank 

Chau who is leaving the board. 

 
Tang Lin joins China Food from Shandong Haoxin CPAs, China, where she is a 

Founding Partner.  Tang Lin has over ten years’ experience within the financial sector, 

which includes a role as Chief Financial Officer of Shandong Swiss Electric Co. Ltd, 

where she recently supported the company through a fundraising exercise. Prior to that, 

Tang Lin was the Chief Financial Officer of Fuwei Films (Holdings) Co. Ltd, where she 

assisted the company’s listing on NASDAQ. 

 

Tang Lin completed her MBA-Finance in 2002, and was a partner at Beijing Yongtuo 

Accountants, a member firm of the Nexia International network, providing consultancy 

services in audit, tax and corporate restructuring to businesses across China.  Tang Lin 

brings to China Food considerable experience in working with internationally listed 

companies, as well as extensive knowledge of M&A activity in China.   

 

John Mclean, Non-Executive Chairman of China Food, said:  “I am delighted to welcome 

Tang Lin to the Board of China Food as the Company continues to strengthen its senior 

management team, following the appointment of Tom Coley as Non-Executive Director 

in April 2011.  We are confident that her knowledge and expertise will be invaluable to 

the Board as we continue to pursue our expansion strategy and accelerate the growth of 



the Company.  Tang Lin has extensive experience in finance, coupled with experience of 

working between China and London, and we look forward to working with her to further 

develop the business. 

 

”The Board would also like to thank Frank Chau for his contribution to the Company over 

the years.  Frank has been instrumental throughout this period of significant progress for 

the Company, and has worked with Tang Lin to ensure an orderly handover.”   

 

Tang Lin, aged 40, is a director/partner or has been a director/partner of the following 

companies/partnerships during the previous five years: 

 
 Current Directorships and Partnerships: 

 
Directorships and Partnerships held in the last five years: 

 
 
Save for the information disclosed above there is no other information to be disclosed on 

Tang Lin under Schedule 2(g) of the AIM Rules. 

 

Notice of Interim Results 

The Company also announces that it will report its Interim Results for the six months 

ended 30 June 2011 on Thursday, 1 September 2011. 

 

An analyst briefing, given by John McLean (Chairman), Raphael Tham (CEO), and Tang 

Lin (newly appointed CFO), will be held at the offices of Abchurch Communications, 16th 

Floor, 125 Old Broad Street, London, EC2N 1AR, at 9.30 a.m. on Thursday 1 September 

2011.   

 

- Ends - 
 
For further information: 

China Food Company Plc  

John McLean, Non-Executive Chairman Tel: +44 (0) 7768 031 454 

 Shandong Haoxin CPA Co., Ltd 

 
Beijing Yongtuo CPAs, Shandong Branch 

Fuwei Films (Holdings) Co., Ltd  



Raphael Tham, Chief Executive  

 www.chinafoodcompany.com 

 
finnCap  

Geoff Nash / Ben Thompson (Corporate Finance) Tel: +44 (0) 20 7600 1658 

Simon Starr (Broking)  

 

Media enquiries: 

Abchurch Communications  

Henry Harrison-Topham / Joanne Shears / Mark 

Dixon 

Tel: +44 (0) 20 7398 7709 

joanne.shears@abchurch-group.com www.abchurch-group.com 

 
 
Notes to Editors: 

China Food is a well-established food manufacturing business based in Shandong 

province in the People’s Republic of China, a region with a population of circa 94 million. 

A recent report identified Shandong province as one of the five most attractive ‘city 

clusters’ in China, due to the high number of large cities in the province*.  The Group 

manufactures numerous different product lines including soya sauce and bean paste, all 

targeting the Chinese domestic market, and sold through a network of distributors and 

outlets of supermarket chains in the north-eastern region of the PRC, such as Tesco, 

Walmart, Carrefour and Jialejia. 

 

The Chinese sauces, dressings and condiments market is expected to be worth CNY115 

billion (US$15 billion) by 2013**, driven by Chinese population growth and economic 

prosperity.  The Chinese domestic market is rapidly expanding, and the Group is well 

positioned to benefit from China’s demographic growth and increased urbanisation. 

 

The first phase of expansion is now complete at the Group’s new factory, which was 

officially opened on 12 May 2010, and this doubles China Food’s current capacity.  It is 

proposed that in due course there will be a further two phases, adding capacity of 

100,000 tonnes through the building of 230 additional silos.  The Group plans to expand 

into the neighbouring provinces such as Henan and Hebei. 

 



The Group also operates an animal feed business, Fuss Feed.  This business produces 

premix, concentrate and compound feedstuffs, and is the third largest animal feed 

business in Shandong, an important province for the production of livestock in China. 

 

The Group’s operations are highly scalable and able to support further growth, and with 

net assets of £34.5 million (as at 31 December 2010), the prospects for China Food are 

strong.  Further information on China Food Company can be found at 

www.chinafoodcompany.com. 

 

* McKinsey Quarterly Report: Is your emerging market strategy local enough?, April 2011 
** Source: Datamonitor report: Sauces, Dressings and Condiments in China to 2013, April 2010 
 

 


